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Abstract

With the in-depth penetration of the digital economy, online marketing of agricultural product e-
commerce has become a key link connecting agricultural production and market consumption,
playing an important role in the rural revitalization strategy. This paper focuses on the integration
scenarios of the digital economy and agricultural product e-commerce. It first analyzes the core ad-
vantages of the digital economy in empowering agricultural product e-commerce, then sorts out the
current situation of online marketing of agricultural product e-commerce, and further explores the
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strategic paths of online marketing for agricultural product e-commerce under the background of
the digital economy from three dimensions: technological empowerment, model innovation, and
ecological coordination. It aims to provide a theoretical reference for solving the problem of diffi-
cult marketing of agricultural products, improving e-commerce efficiency, and contributing to the
high-quality development of agricultural product e-commerce and rural revitalization.
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