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Abstract

Marx’s theory of “commodity fetishism” reveals that the exchange value of commodities obscures
their use value, and the social relations between people under the commodity production system
are replaced by relations between objects. In the contemporary consumption context, commodities
are endowed with symbolic and emotional attributes that transcend their practical utility, a phe-
nomenon particularly evident on platforms like Xianyu. The platform’s features—including the
symbolization and emotionalization of commodities, their scarcity and uniqueness, and embedded
social attributes—further reinforce the phenomenon of “commodity fetishism”. Consumers’ pur-
chasing decisions on the platform are influenced by the pursuit of symbolic value, the construction
of scarcity perception, and social-driven motivations, while platform algorithms exacerbate the al-
ienation of consumer behavior. Therefore, measures such as optimizing algorithms, guiding users
to focus on use value, and strengthening market regulation are proposed to realign secondhand
trading with its essential purpose of resource circulation.
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