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Abstract

Based on the Stimulus-Organism-Response (S-0-R) theoretical framework, this study systemati-
cally investigates the formation mechanism of livestream e-commerce driving consumer impulsive
buying and proposes governance paths. The research constructs a “Stimulus (S)-»Organism (0)—Re-
sponse(R)” transmission path. It reveals that livestream e-commerce, through six key stimulus di-
mensions-sensory immersion, real-time interaction, social pressure, time constraints, information
bombardment, and emotional entertainment-triggers complex psychological mediating mechanisms
in consumers. These include cognitive overload, emotional arousal, and social identity pressure,
leading to depletion of self-control resources and ultimately triggering impulsive buying behavior.
While this mechanism drives consumption growth, it also generates negative externalities such as
economic and psychological harm to consumer rights, market resource misallocation, and environ-
mental resource pressure. Accordingly, this paper proposes a multi-level collaborative governance
path that combines source governance (S), process intervention (0), and outcome feedback (R).
This approach aims to mitigate the risks associated with impulsive buying and promote the sustain-
able development of the livestream e-commerce industry. Future research could further explore var-
iations under different contexts and examine the impact of emerging technologies on impulsive buy-
ing, providing forward-looking solutions for building a rational and healthy livestream e-commerce
ecosystem.
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Figure 1. Market size and penetration rate of China’s e-commerce live streaming from 2018 to 2024
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Figure 2. SOR theoretical model of live streaming e-commerce on consumers’ impulsive purchases
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