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Abstract

As an important form of the digital economy, live broadcast e-commerce is not only the core link of
commodity trading, but also an important carrier of communication practice in the digital age,
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which has social significance that cannot be ignored. From the perspective of Marxist communication
theory, this paper first analyzes the value generation logic of user interaction in live-streaming e-
commerce from three dimensions: optimization of material exchange, co-creation of spiritual mean-
ing, and strengthening of social connection. Based on this, it reveals the phenomena of communica-
tive alienation present in the current interactions, such as the imbalance of subjectivity, fragmen-
tation of meaning, and emotional commodification. Furthermore, it puts forward targeted optimi-
zation paths, including constructing an equal interaction structure, deepening interaction meaning,
returning to the authentic nature of emotional interaction, and optimizing the technical environ-
ment. The study shows that Marxist communication theory provides theoretical support and prac-
tical reference for understanding digital communicative practice and promoting the healthy devel-
opment of live-streaming e-commerce.
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