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Abstract

As the development of the digital economy, rural e-commerce, as an emerging business form, has
become an important force driving rural development and has exerted extensive and profound in-
fluences on rural governance. This paper systematically sorts out the connection between rural e-
commerce economy and rural governance and through a regression model, deeply studies the mech-
anism by which rural e-commerce enhances the effectiveness of rural governance, and quantita-
tively analyzes its impact on various dimension indicators. The research promotes the rural gov-
ernance, laying a foundation for achieving rural revitalization.
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Figure 1. The direct impact of rural e-commerce economy on rural governance
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Figure 2. The indirect impact of rural e-commerce economy on rural governance
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Figure 3. Rural online retail sales and growth rate
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Figure 4. Kilometers of rural and urban delivery routes
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Table 2. Evaluation index system for rural governance
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Table 3. Weights of evaluation indicators for rural governance
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Table 5. Descriptive statistics of variables
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