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Abstract

With the rapid development of Internet technology, e-commerce platforms have become an indis-
pensable part of people’s daily lives. Thanks to their convenience, variety, and personalization, e-
commerce platforms have greatly changed people’s consumption patterns and concepts. However,
behind the rapid development of e-commerce platforms, a series of consumption alienation phe-
nomena have emerged. This paper focuses on the logic of consumption alienation on e-commerce
platforms, delving deep into the theoretical basis of consumption alienation, its manifestations,
causes, and impacts on e-commerce platforms. Through the analysis of relevant theories and practices,
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it reveals the essence and internal logic of consumption alienation on e-commerce platforms, aim-
ing to provide theoretical support and practical guidance for promoting the healthy development
of e-commerce platforms and protecting consumer rights.
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