E-Commerce Letters FL-TFi551¥it, 2025, 14(9), 682-686 Hans X
Published Online September 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1492964

N “HIERE" B “BEEE” - HEERTP
IHREEEINFRRTESER

PR SR AT
LIRS v B e, 1175 BT

Weks H . 20254F8 H11H; F#HBEM: 20254F8H22H; &AAHM: 20254F98H

wm B

ARV T B ERTE R E NS R, 20T T MRBER N “HlERE” EX,
B R UBARRS N B EE” HANER. ABRINA, EEAURBERE. XREWE. RN
BIEEARKZNA, B EBTIERF ELIE —SRARTIRE. FXEEERASMARFEAN
RIBFFRR, FRERAMRERKIBTR, Wit T X —HENERETN. FEBE KERE R EARILE
HIRM, FE3RHM T RRBT I TT .

XKigid
HEER, HEEEEISH, BRLREXRR, HREE

From “Manufacturing Intimacy” to
“Algorithmic Trust”: The Evolution and
Reconstruction of Consumer Trust
Mechanisms in E-Commerce Live Streaming

Yingiao Chen

School of Marxism, Jiangsu University, Zhenjiang Jiangsu

Received: Aug. 11t 2025; accepted: Aug. 22", 2025; published: Sep. 8", 2025

Abstract

This article explores the evolution of consumer trust mechanisms in e-commerce livestreaming,
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analyzing the shift from a “manufacturing intimacy” model reliant on the personal charisma of live-
streamers to a technology-driven “algorithmic trust” model. This study argues that with the wide-
spread adoption of technologies such as Al virtual livestreamers, blockchain traceability, and im-
mersive experiences, the e-commerce livestreaming industry may be undergoing a profound trans-
formation. This article combines the research results of many outstanding scholars in the academic
community and uses relevant theoretical research to explore the impact of this transformation on
consumer behavior, platform operations and consumer trust building mechanisms, and proposes
directions for future research.
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