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Abstract

In the context of deep integration between the digital economy and cultural tourism industries, e-
commerce marketing for homestay has emerged as a key driver for rural revitalization and tourism
consumption upgrades. This study examines the “Jianglu Hotel” brand in Guizhou Province, apply-
ing theories from online marketing and tourism consumer behavior to systematically analyze its
innovative e-commerce strategies. The research reveals that Jianglu has achieved precise alignment

XES|IF: EAL ST RAE R E AR A HT D). BT R 45 UEIR, 2025, 14(9): 572-579.
DOI: 10.12677/ecl.2025.1492949


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1492949
https://doi.org/10.12677/ecl.2025.1492949
https://www.hanspub.org/

T HAL

between regional characteristics and modern consumer demands through a three-dimensional
model of “cultural integration, scenario empowerment, and policy support”, leveraging live-stream-
ing commerce, digital platforms, and government backing.
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