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Abstract

With the rapid rise of livestream e-commerce, consumer trust has become a key factor in driving
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transaction conversions. This study investigates the mechanisms by which content marketing builds
trust through emotional bonding. Drawing on a three-dimensional framework encompassing emo-
tional, technological, and institutional factors, the paper analyzes how livestreamers’ authenticity,
tech-enabled transparency, and systemic safeguards interact to construct trust. Empirical cases
from 2025 demonstrate the significance of empathetic narratives, professional credibility, and
moral resonance in trust formation. The study further proposes governance strategies addressing
trust crises and offers theoretical and practical insights for enhancing emotional marketing and the
sustainable development of livestream commerce.
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