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Abstract

As the Digital Village and Digital Commerce for Agriculture strategies are further implemented, rural
e-commerce has become a key driver for promoting the revitalization of rural industries. This study
takes Guizhou Province’s “Guizhou goods out of the mountains” initiative as its research object, ex-
ploring the multi-dimensional value of rural e-commerce in promoting the upward flow of specialty
agricultural products. It also focuses on the entire supply chain of agricultural products—production,
distribution, sales, and purchase—to deeply analyze the innovative empowerment mechanisms of e-
commerce platforms in supply chain upgrading, sales channel expansion, sales method innovation,
and procurement-demand matching, thereby summarizing how rural e-commerce empowers the
“Guizhou goods out of the mountains” initiative. Through an in-depth analysis of Guizhou’s practices,
the study further proposes strategies such as expanding the “e-commerce+” business model, lever-
aging the advantages of the Big Data Comprehensive Pilot Zone, and deepening the empowerment of
ethnic cultural IP, to promote the higher-quality development of the “Guizhou goods out of the moun-
tains” initiative and rural e-commerce, providing new theoretical references and practical insights
for the development of rural e-commerce.
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Figure 1. The triple value of rural e-commerce in enabling “Guizhou goods out of the mountains”
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Figure 2. Mechanism of e-commerce empowering “Guizhou products to go out of the mountains”
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