E-Commerce Letters LT 551¥it, 2025, 14(9), 906-913 Hans X
Published Online September 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1492993

o
<

L& AR A T PR A4 32 B A S s Y
AL

SR AR BB,

FH

2l

i

2l

Weks H . 20254F8 H15H; s HEM: 202548 H25H: & A HIH: 20254F9H9H

=

BEEB S EERM KRR, AR R MR A B SRR EIPGE I, A48 OB i
A BB TAEROMANRE, 2R PR s RN, #1328 H R B A P RRRIEAE ST
REMERIT, RABETFERIIMSBEBLE, 0B BRI B OMRNIE R . HH
RETHERN S, HXBREMACLEEIIHFBARE, TfFESARSEENEEHMHEREEY
KR, MR BERKE RS, R BB M4 (F P $E 3 £ RT-F S 4rE)
RN (RS RN FREHERA)ERATAZRE, UALH. 322, sRERPAK
¥, LT AP RBET KRR SRR A IR T e M ERE RN, BHTRMRIREIL5%,
Kbt e BAAL AT B i P ARG IR, R AT XM, SAMAT R AL i T E SRR R iR R B
HSEETEH], BT E R RS R R .

XA
FPRAR, HATHR, MMM, HERETA

Research on the Impact of User Fission
on the Benefits of Social E-Commerce
from the Perspective of Network
Effects

Ziyu Li

School of Public Administration, Guizhou University, Guiyang Guizhou

Received: Aug. 15%, 2025; accepted: Aug. 25, 2025; published: Sep. 9%, 2025

CEGIF: . RGN A T R P 2AR S A R R RS A AU ()], BT R S5 18, 2025, 14(9): 906-913.
DOI: 10.12677/ecl.2025.1492993


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1492993
https://doi.org/10.12677/ecl.2025.1492993
https://www.hanspub.org/

Abstract

With the development of mobile Internet, social e-commerce has achieved rapid growth by integrat-
ing social relationships and product promotion. From the perspectives of network effect theory and
consumer behavior theory, this paper analyzes the impact of user splitting on the benefits of social
e-commerce. User splitting in social e-commerce is carried out based on social relationship net-
works and driven by incentive measures to encourage voluntary sharing by users. The core logic is
the combination of social communication and word-of-mouth effects. In terms of consumer behav-
ior theory, social needs and herd mentality drive users to participate in splitting, while information
dissemination and trust building influence consumers’ purchasing decisions. From the perspective
of network effect theory, user splitting affects social e-commerce through direct network effects
(increasing the number of users enhances platform value) and indirect network effects (attracting
merchants to join and reducing marketing costs). Based on cases such as Xiaohongshu, Pinduoduo,
and Yunji, the effectiveness of user splitting in expanding user scale, reducing transaction costs, and
enhancing platform value is verified. The successful experiences of these cases are summarized, and
the challenges faced by user splitting in social e-commerce are identified in a timely manner. Tar-
geted suggestions are put forward to provide theoretical support and practical examples for social
e-commerce enterprises in designing marketing strategies, and to assist the industry in achieving
healthy and sustainable development.
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