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Abstract

In the context of the deep integration of global digital consumption, the technology of integrated me-
dia has reshaped the practice of cultural dissemination and consumption. This paper, based on the
framework of cross-cultural communication and cultural adaptation theory, focuses on how integrated
media technology catalyzes the dynamic mutual construction process between the cultural strategies
of cross-border e-commerce and local consumption concepts. The research finds that cross-border
e-commerce enters the local market through strategies such as “symbolic adaptation”, “flexible value
implantation”, and “ritual scene recreation”, and its cultural adaptation behaviors are significantly am-
plified by the real-time dissemination mechanism of integrated media. Under the guidance of national
media policies, local consumption concepts have generated institutional consensus, and cultural au-
tonomy awareness has continuously strengthened. In this mutual construction process, cultural con-
flicts have increasingly manifested as the core form of cross-border commercial frictions. Therefore,
this paper proposes a governance path of “cultural security early warning system”, “strategically ori-
ented national content production”, and “meta-narrative cross-cultural framework”, and advocates
the establishment of a transnational co-creation content laboratory. The core function of integrated
media in the cross-border consumption field is to act as a “cultural mutual construction accelerator”,
and it is pointed out that policy compliance and the deep analytical power of cultural data will be-
come the strategic high ground of future international business competition.
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"UNCTAD (2024) Digital Economy Report 2024: Development Prospects in a Data-Driven World. United Nations Conference on Trade and
Development. https://unctad.org/publication/digital-economy-report-2024.

2Statista (2024) Global Cross-Border E-Commerce Market Size from 2019 to 2028 [Data set].
https://www.statista.com/statistics/792646/global-cross-border-e-commerce-market-size/.
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SEuromonitor International (2025) Global E-Commerce Market size from 2019 to 2028 [Data set].
https://www.euromonitor.com/.
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http://www.gov.cn/zhengce/content/2024-03/15/content 1234567.htm, 2025-08-10.

SEuropean Parliament and Council (2016) Regulation (EU) 2016/679 of the European Parliament and of the Council of 27 April 2016 on the
Protection of Natural Persons with Regard to the Processing of Personal Data and on the Free Movement of Such Data (General Data Protection
Regulation). Official Journal of the European Union, L119, 1-88.

https://eur-lex.europa.cu/legal-content/ EN/TXT/?uri=CELEX:32016R0679.
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®Douyin E-Commerce (2024) Douyin E-Commerce Data Report 2024 [Report]. ByteDance, Beijing.
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