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Abstract

With the advancement of technological algorithms, online consumption has become a popular trend,
gradually replacing traditional consumption methods. The core force behind this shift is the algo-
rithm-based network marketing mechanism. Through technology and content strategies, platforms
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induce unnecessary consumer behavior, resulting in consumption alienation. This paper focuses on
Marcuse’s theory of alienation to further explain consumer alienation in e-commerce network mar-
keting, analyzing phenomena such as “false demand” and “excessive consumption”. It also proposes
practical approaches, including self-management for consumers, platform responsibility, and mar-
ket regulation.
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