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Abstract

As the digital economy experiences rapid growth, traditional cultural IP reveals substantial commer-
cial value as well as significant cultural heritage meaning within online marketing. When analyzing
the present situation of traditional cultural IP regarding network marketing, this research discov-
ers that it demonstrates a novel development tendency in aspects like digital transformation, short
video dissemination, cross-border collaboration, and user consumption requirements. Nevertheless,
during the development process, there exist issues such as the inadequate inheritance of cultural im-
plications, the severe homogenization of content, the imbalance between commercialization and cul-
tural preservation, and the inaccurate segmentation of user groups. In light of this, this research ad-
vances certain countermeasures and suggestions. For example, constructing a mechanism for the in-
depth integration between the cultural core and digital technology, creating a system for producing
differentiated content, establishing a model for the coordinated development between commercial
value and cultural protection, implementing precise user portraits and hierarchical marketing strat-
egies, thereby offering theoretical guidance and practical reference for the value reconstruction and
brand empowerment of traditional cultural IP in online marketing.
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Table 1. Benchmark data for museum development in China, 2024
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Table 2. Benchmark data for the licensed IP industry in China, 2024
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