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Abstract

This study is based on the Use and Gratification Theory (U&G) and the Communication Privacy
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Management Theory (CPM). Through semi-structured interviews, 16 Weibo SVIP users were ana-
lyzed in depth to systematically explore the impact of their payment motivations, behavioral strat-
egies, and platform functions on privacy concepts. Research has found that there are three typical
profiles of user payment behavior: utility oriented users view SVIP as a “productivity tool” to im-
prove content operation and data analysis efficiency; Identity expressive users use it as a “social
currency” to gain community recognition and emotional satisfaction; Privacy anxious users, driven
by defensive motives, redeem their personal privacy control through consumption, reflecting a pro-
found “privacy paradox”. The study further suggests that the “view visitors” feature triggers signif-
icant privacy boundary turbulence, shifting user behavior from free exploration to strategic gaming.
Based on this, this article proposes that differentiated marketing communication should be imple-
mented based on user profiles, and the privacy ethical value of SVIP should be reconstructed
through product innovations such as “invisible access” and “information blurring”. This will not
only enhance business efficiency but also rebuild user trust, providing theoretical inspiration and
practical paths for the sustainable development of social media payment functions.

Keywords

Use and Satisfaction Theory, Marketing, User Conduct, Weibo

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 53|

P CNNIC 5 53 WRAM (o EHBMZ R ARG TR ) Bk o, #% 2023 412 A, &KE
W BRI 2 R Eak 10.92 /2N, HAFHUN R ST 10.91 12, 2R AT 99.9% [1]. 1E 834
TR AR G2, MR R PO e AU R AREIET R LRIEE
XERENER, HETHMYEG, MEAPREREER, BHEEKXR, MAXRAREEHREARE.
2023 4E 10 AK, MIEERHEL 7HIhEE——SVIP F P il & & EH E T RE B . ZIhRERIHHE HALLT-K
TNEE I P R A DAE AR “HT 607 SR 445 SVIP H Y, 1IX— 2o se s P fEmE P & B
FaRABCRIRG R 1 IR Bk, V52 P IR B R 20N, SRR EEBER M. AW, a2 —
A AR PERETE T 1dE, IRy SVIP MIThRE L, XML T F PO T 3id-F & B LW T SVIP
Thee(nT LA B WE H U5 Dhae AR A — L ThR8) AW 51 o PRIk, A SO Ay B a2 A F P 4+ 97 9138 SVIP
FIBHHL LA SVIP & U5 & TR0 F AT NIEEI,  LASA SVIP AR E B He it — 2L 77 [

2. XEkFid

SR EAE AR « RRAE DN RARALIE R A3 7 B AT o R “Ht 2R
+ DERER - BRSO - FORAL T MBRAGEBULRE. T B AR AT AR — N R A
BN RE, MRS T4 E FORBINIR “MEH” B, M EEN 133 “We” KRE2]. HME N4,
i 1 55 R BB AE IR TOR T NS FH SO LIIRIE T, A A% e G v L P B A FH STLEAT R AT
FCo B IYIEL A ELAVE AR A B 7 AR R, R4 T2 B T AR SR I S HL I TE (3], 1%
B HIAZ O H AR IR TN R FRr € B I, JF s SR Eh AT A P I L6 3 1 N AE 7R SR (4],
HI S P B B R SROIF RO T A R i 4% 5 (8 R SN L B 4 FZ 5], AR WA E R TR S
iR, X P s AR S IR R 5 SR 2 HEAT IR AR . AL Whiting S8 AR U5 gR)a A B -

DOI: 10.12677/ecl.2025.14103110 40 CIREE RN


https://doi.org/10.12677/ecl.2025.14103110
http://creativecommons.org/licenses/by/4.0/

PR

TEAL A WEARAE F A BEAE 3R 10 Bl 28K, BLFEAHEAC HBl {5 B3 T B BRI 8O & O
WA ABFEVEARIS . W RIA L (5 B DL N FTRFI3RI[6]; P. Pai 8 NHIWFFLRIA, FHTE
RYIAEAZ N FEr, FEREE AR B R VAL . BB O T DL B ORI DY i 2
&[]

TEALFE AR FU U, 8 F 530 R B8 TR TE B SRR R KRR I & AR . R O KREWHTT
RETHAZERR SRS, Gl FEME Rl TN S € M S IRNITE, Hbr 7R
(S8 B AL 54 E DhREAE FH Z B SC 2R, RILA P IASEZhL S| SAA L £ 08 FH A E ) Thae, I
HALSE AR I — RS FHZIL S R € DhRe A FHEIAAAE B R i 2 57, R BRATIR AR R 1 4L A AL
NS Dy ReAE R A K R [8]o (R I — AT BEARR 1€ D B IR AR BTSSR ARG F i . [RIAE, AR
227 OO A B HLEEAT T IRNIRDE, B ey s el 25 5 N BT BRI S, AR EE S BLI 1L Bk F
{5 FH AT B BRI 23 AL A RS LAME B Sl FF4 e e, I8 By FH Mk B 4 1 o A AT 48
AL I B B EE B2 — (9] AHFRATAMER I, EH%F s i I —3 4 B Dh R AT BAR B Rk e 7T
FHXTEEZ o [RINE, 9 RGE MR T AT T IR “RRA IR LR, AT AR E IS N
AT HTHELL . ZFEiL H Sandra Petronio $&iH, HAX O AUE: BRFAFAEFRSN, W2 MidEdsEs A
TAE B TR A E RIS FE[10]o AATTE S FH BEARAR R B SRS &, T 7 i 4
G ORI P LI B . I SVIP 1) “EF VIR URES L EMA T & BRI FAL
Fit, s VK P S S AT QN ) AT G4k, NI 51 T RIZLE) “Ia54mR7 « A5 FkiE H CPM
FR, RN QAT TN T P R B AA R . E RS RA L SO B R B IR . Ak, T
WERHIIRZ ORI BB [11], BRI I B2 A 2 1 75 5K 07 it B R 55 DA B 22 5% [l i (fle N )
T B AL BF Bl A PR SRS TR S S BB TR AR R P BB A 7R R
JB7 AR IE R BRE R HEAT O A I WA SR RS I O O BRI R . AERCTE BIAEE N (n A A A
TS, NETR), HPAEREAHERE EREHRICE, M3 s HE SmELaE. 4
PN BT RE . RS BN B (NTI® SVIP FREL. BIRARATTER . RS N BRI R AT IR 9 28 e
575 2500 2 FLRR 8 B T REVE 75 SR (U5 BRI, BRI, Bl TR SRR A /1 e 75 ok
(S trRE. HZFJE HEEM ., GRAREZ)N, MAIEEA TN n A, AR e s
(TR BIR, o T R (50 Bl % i R AT N[ 12] [13]. BRI, SR NEIRT P 6 058 FH sl L e i 2otk
A, AMUAERRH P AT AN FER, SR B %S dH SRS BT REAE N« R E” B O E &=
5K WA BB . AT ST LU SVIP S “EE VIR DifeiX —FUILGONG], BAERFELL T
EE:

Ql: A5 EHIRMA T, W% SVIP H A SR BHLE A4 ? XL REan{aring & ke € F3K ?

Q2: ERFEAEHIIRMM T, “BEVIR” TR 5 & H P BRI S, FER2ma AT A 5 ?

Q3: Z5a BRI, TN AL SVIP E 84 57 it kit ?

3. ARFF*

BT LA S (1 SVIP The b, EEJRHA: 1) B, 1Ry E R R 7 s gtk
B2, AR T A= R, RBUE R R AR, TSR DR RS A Gl
B Lhl e M Ha 2 ALK 2) BT, RER0E SVIP (MERTEH VIR IR ART IR T2
RIS, HERORIE GG PER IR B, IR T8 IE ] 1 HRs ROWR S| DA T4 E s 3) T SVIP 2
BEEATAAREE, Rl R A NEH L0V %E B IhEE, BT —DhReA B 0k FE R AR08 IS E DO RER )
11BN,

DOI: 10.12677/ecl.2025.14103110 41 N e


https://doi.org/10.12677/ecl.2025.14103110

I B

AR B E R 004 5 G e, V), S0 H IO PR PEREHE T ZE4ERG . P, SVIP
PRI Bt L BB LS S IO P VAT S 22 LS b, PR T BRI B A 7,
FRASEISE 16 G0 SVIP P EABIION B, DATREEAE XA R E RS2 10 5 R 5 1 A (R
ASEARMGRIL 1), RT3 KRR, DUHRIUE TR, ViR E TS = 0
B WA N OGRS B 55 R A SVIP A BN, MR AT SR B =AM
\HES SVIP ZHAECH BV % S eI 7 A7 0 5 KRS0 O R

Table 1. Basic information of sample users
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