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Abstract

Short video e-commerce has reshaped the consumer landscape, with Douyin leveraging the dissem-
ination of fragmented content and immersive experiences to become a hotspot for impulsive
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consumption. However, the high return rate after impulsive purchases exposes the irrationality of
consumer decision-making. This paper focuses on Douyin E-commerce, by employing literature re-
view and case analysis methods to uncover the underlying mechanisms of impulse buying behavior in
short video platforms. The study identifies three key characteristics of this behavior: rapid decision-
making, driven by emotions, and predominantly young users. Its driving mechanisms involve the
interplay of platform design, content stimulation, and consumer psychology. Specifically, immer-
sive interfaces and algorithmic recommendations provide technological drivers; influencer profes-
sionalism and narrative integration amplify stimulation; and immediate gratification and scarcity
perception trigger psychological impulses. Based on this, this paper proposes strategies to optimize
product recommendations, improve host training, guide rational consumption, and strengthen su-
pervision mechanisms to help the platform balance conversion rates and enhance user experience.
The research enriches theoretical studies on the attribution of short video-induced impulse buying
and holds practical value for building a healthy consumption ecosystem.
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