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Abstract
This paper takes Yangzhou’s long-established brand “Dai Chunlin” as an example, integrates auditory
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marketing, and explores how the combination of non-legacy sound and traditional brand triggers
an immersive cultural experience. 200 valid questionnaires were subjected to K-means clustering

» o«

and joint analysis, and the “cultural immersion”, “technological interaction” and “no clear preference”
consumer groups were identified, and found that the core customer groups are more satisfied with
the in-store décor and product packaging, and they are more looking forward to the addition of the
sound of non-heritage. Accordingly, this paper proposes a technological innovation path of “scene +
non-heritage sound” integrated marketing to provide empirical support for the cultural innovation
of old brands.
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Table 1. Questionnaire variables
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Table 2. Sample characterization
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Table 3. Results of confidence analysis
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Table 4. Validity test results
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Table 5. Results of cluster analysis
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Table 6. Overall satisfaction survey
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