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Abstract

With the global wave of digital transformation, the integration of the digital economy and intelligent
technologies is profoundly reshaping the e-commerce ecosystem, propelling society into the era of
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digital intelligence. This paper, by collating existing academic research and local cases, analyzes the
core features of the digital intelligence e-commerce model from three dimensions: data-driven, in-
telligent interaction, and full-chain digitalization, and further explores its technological driving
forces. Based on cases such as Pinduoduo and Douyin E-commerce, this paper discusses the impact
of business model innovation on the e-commerce industry and, integrating existing research and
practical cases, proposes feasible innovation paths for e-commerce models in the digital intelli-
gence era. This paper further analyzes the future trends of e-commerce models from three aspects:
technological integration, refined operation in vertical fields, and intelligent development of cross-
border e-commerce, and points out that challenges such as data privacy and technological costs in
the digital intelligence era require collaborative responses from multiple parties. Finally, this paper
provides theoretical basis and suggestions for enterprise strategy formulation and government pol-
icy optimization based on existing research.
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