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Abstract

Purpose/Significance: In e-commerce live streaming, the anchor is a real-time salesperson and trusted
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intermediary who turns traffic into sales. With the improvement of AIGC and real-time interaction
capabilities, virtual e-commerce anchors have gained attention from businesses due to their cost,
time, and other advantages. Studying the impact of virtual anchor characteristics on consumer pur-
chase intention can provide reference for businesses and platforms to design live streaming strate-
gies, and in the selection and application of virtual anchors. Method/Process: Based on the S-O-R the-
ory, this article constructs an influencing factor model using the professional, interactive, and social
characteristics of virtual e-commerce anchors as stimulus variables, consumer perceived value as
the organic variable, and purchase intention as the response variable. The hypothesis is validated us-
ing structural equation modeling (SEM). Result/Conclusion: The research results indicate that, ex-
cept for interactivity, which has no significant impact on perceived social value, all other features have
a positive effect on perceived value. Perceived value positively affects purchase intention, and per-
ceived value plays a mediating role in the relationship between features and purchase intention.
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Figure 1. Theoretical model
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Table 1. Investigation variable question items
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Table 2. Sample descriptive statistics
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Table 4. Path coefficients of structural equation model
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0.365 (p {E/ T 0.001); FELBNPEXTTH o3 BN 2R W SE PR MM E A T R E IR RUR, R
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Table 5. Mediating effect test of perceived value on professional influence on purchase intention

=5 RAMEEZ I MEWELE RN TN

Bias-corrected 95%CI

A% BUNAR
Lower Upper
bk — B T REAN (1 — T SE R 0.100 0.038 0.175
Bl — B AN — T SR R 0.089 0.028 0.163
Tl — AL 2N — I TR R 0.123 0.066 0.204

HAMPE- BT Re N E— L SR 0.112 0.056 0.190
A BT AN - SE R 0.103 0.051 0.175
HEME—RAR SN E- LS 0.124 0.076 0.194
Fhgeth— BT RN — I TR 0.124 0.056 0.219
Fhgetth— B AN - TR R 0.109 0.049 0.192
S AT S EH T LS 0.139 0.083 0.228

g bRk, MBI SE R BATICA, B TRV H2e K 0L LR T2 18 00 i sl VA R T3 2 s 3
1o dn AR S G5 RASAZ AN, RS SR L.
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