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Abstract

Cultural and creative products serve as an important material carrier connecting traditional culture
with modern consumption, and they are also a significant approach to promoting cultural dissemi-
nation and value transformation. This paper, based on the typical characteristics of Dunhuang cul-
tural and creative products, analyzes the core strategies in three dimensions: e-commerce platform
construction, content scene marketing, and IP cross-border cooperation. The aim is to provide ref-
erences for the e-commerce operation of Dunhuang cultural and creative products and similar cul-
tural products, and to explore effective paths for the dynamic inheritance and commercial realization
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of traditional culture in the digital age.
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