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Abstract

Against the backdrop of deep integration between the internet and the digital economy, short video
platforms are reshaping marketing through algorithmic distribution, social interaction, and content
ecosystems, driving the shift from “people searching for products” to “products finding people”. Based
on a review of marketing evolution and early studies, this paper proposes a “platform-empowered
marketing” model, analyzing its mechanisms and value pathways across four dimensions: technolog-
ical elements, content forms, user psychology, and marketing outcomes. The study shows that mi-
cro-dramas and scenario-based seeding significantly enhance reach and conversion, but also give rise
to risks such as information cocoons, consumerism, and privacy concerns. Accordingly, we propose
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countermeasures including algorithm governance, content quality improvement, and compliance
mechanisms, providing references for both brand practice and academic research.
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