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Abstract

With the rapid development of e-commerce, live-streaming e-commerce has increasingly become a
popular way for consumers to shop. However, during the live-streaming process, various hosts and
merchants often exaggerate when promoting products, the product descriptions do not match the
actual situation, fabricate product transaction data, and lack relevant qualifications, which seriously
infringe upon the legitimate rights and interests of consumers. It has also caused chaos in the live-
streaming e-commerce market, which is not conducive to the sustained and healthy development of
e-commerce. For these false advertising behaviors, merchants, live-streaming product promoters and
live-streaming platforms should all assume corresponding obligations and responsibilities based
on their different role positioning. Moreover, due to the rapid and diverse development of e-com-
merce, it is necessary to restrict and regulate the illegal acts related to live-streaming e-commerce.
This can be achieved by improving the dispute resolution mechanism and detailing relevant legal
provisions to better protect the legitimate rights and interests of consumers, standardize the be-
haviors of relevant entities, and build a good market order and business environment.
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