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Abstract

Against the backdrop of the digital empowerment era, this paper takes Guizhou Red Banderole as an
example to explore the challenges faced by local red tourism projects in marketing and their opti-
mization strategies. Through a literature review, the current state of research on cultural tourism in-
tegration and digital cultural tourism is summarized. A questionnaire survey method was used to col-
lect 463 valid samples, and exploratory factor analysis and stepwise regression analysis methods
were employed to identify the three key factors influencing visitor satisfaction: core experience di-
mensions, consumption and supporting services, and environmental comfort and experience inter-
ference. The research findings indicate that the overall visitor satisfaction with Guizhou’s Red Ban-
derole is relatively high, but issues such as relatively high ticket prices, insufficient promotion, and
inadequate supporting facilities still exist. Based on this, specific strategic recommendations are pro-
posed from three aspects: establishing a differentiated ticketing system, precise marketing and brand
building, and infrastructure and operational optimization, to enhance visitor experience and project
competitiveness, and provide reference for the digital transformation of similar red cultural tourism
projects.
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Table 1. Cronbach’s a reliability analysis
%% 1. Cronbach’s o EE 5 #f

B RIEBUATHAHIRE(CITC) T MBRIK o ¥ Cronbach’s o R4
HI A 21 ST PO 58 S (5 M AR 0.646 0.912
ZLERAHT PITIE 25 1A A 3L it 52 3 T 0.575 0.916
T A AT IR SR B 0.731 0.907 0.918
Ji 5 N B RTHAIE 7 S S IR A 0.746 0.906
(EIE SERRE s NLE I 0.761 0.906
T I Z AR R R T 200 BEAFARAE SRR 0.743 0.907
T TAEN IR &S 0.703 0.909
T A AR VAT TR T 0.697 0.909
TR AT B 0.751 0.906
B NI AR 6 K P 2 0.581 0.916

£F: WRUEML Cronbach’s a 2% =0.918.

ML T AT AL SR REUE A 0.918, (EE REBUE M IERGEEZE 0 ) 1 AKX, #EEL 1, Y
HATSEVEBAT, T 0.918 WIREEIT 1, WHIA M EEE TSt e . AT “TIE BRI o RE” , HARREK
B3 — TN S, O R RS RECVE IR R A BT, B U I e ] DAAS AR . T
“CITC H” 1X—1, EZRPHLERPEILT 0.5, RPUSTUZ IR RNRE, R HE—P
YA SEPE LS o MRAE DA BRI A, A T ARKBEEEE R E R, ST R 2.
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Table 2. Validity analysis results
F 2 WESHER

R 78 20N 7 1 EREE(AE T %)

BITEZLHT (9 52 T8 A AR AL 0.713 0.509
LLIH AL 4 P A S B 487 PAEL AREIX 55 SE B AR 0.649 0.421
T A 43T IR A TG R P 0.793 0.630

PN A AT D S S T R T M R R 0.807 0.651
THA SRS RHEARN AL IS H.. 24EFEHURIE 34 AR 0.818 0.669
T A BT AR R SO0 B AL SCARE 0.804 0.647
(L ER(INAY & ¥ 0.770 0.592
TEN S AR RIS MR R 0.762 0.581
TR AT R 0.810 0.656
B NI AR 6 K P 2 0.654 0.428
RFIEARAR (e % i) 5.783
T7 ZE R % (ReETT) 57.826%
RARTT MR % (e RT) 57.826%
AR B (% J) 5.783
Ti Z R (ieke ) 57.826%
BT ZRER% (ke 5) 57.826%
KMO {4 0.953
ERFERIEAE 2456.916
df 45
pfE 0.000

ik B PRTHEADUE: WORREE RBLHERT 0.4, LOFRILFAZLAHTITZE)VNT 04,

M2 AL, R T R SL R A AR T 0.4, RO LLEEE(E BT LA RO, MAZEE A
GEMAT LI, BTN FHEERR M R A, X H KMO fE A2 0.953, IR KT 0.6, 0.7, KHZEL
FErIAT, HAS BIRIUIE SRR 1 AN T HI7 Z R R AE 7 2 57.826%, fENER: G BAR T 2R R
K 57.826%, MAEKT 50%, FEAHEFIE ST LAY A S $EH .

Zi EPR, AR ) 2 H IR A RO AR B A BT B 1) W] S A R
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PR TEEIPATE. K, PRGN, BUERE AR i “HER AR MAZUERT R,
ARG T 6.91%F 2.59%, St 9.5%. IXF AREEIR BV, AWESSE, TEE—PERTU
IR ERIERE, TR i E . RS KPS AR . &5, TRk ARG G S
bb 14.47%. 1X 7] Be WA X AREXR SN ZLIUH I T A ER N, BCEE PN I LU TR, 188 ]
DAFEIREAL R 5] S, X AR S 5
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Y

SAEFEE PR cNERE CNEER  EENEE

Figure 1. Survey chart on sample satisfaction with red ribbons
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6. FEREELMERTZ

XTI BB R R, [ T4 BT (Factor Analysis) 5[] I 53 M7 (Regression) 4 £ & W 4 5 B 2 4
HPtr, BIAKAED) SPSSAU B AT 52 5 [l 4 7304

Table 3. KMO and Bartlett’s test
2 3. KMO 70 Bartlett BJ#:3%

KMO {# 0.928
ARy 2901.400
Bartlett BRJE FE R0 df 78
pfH 0.000

{8 I R -2 Wi AT 15 RIRGERT UL 3 FTLAE HH KMO fE 0.928, 2K T 0.6, W LE T 41T
R PR R PFEER, TR L R ol RT3 ik 7t AR et i it Bartlett ERFEEER K (p < 0.05),
eI T B & S AT 7 AT
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Table 4. Variance explained table

T4 FEMBRRRE

FFAEAR JHEt il 75 2 iR 2% e J 77 MR AR
745

FRIERR T 2MRER% BR%  RHER TTEMER% RR%  RIER TEERER% 2%
1 5.907 45440 45440  5.907 45440 45440  5.263 40.486 40.486
2 1.984 15265  60.705  1.984 15265  60.705  2.105 16.192 56.678
3 0.705 5.420 66.125  0.705 5.420 66.125  1.228 9.447 66.125
4 0.632 4.865 70.990 - - - - - -
5 0.571 4.391 75.380 - - - - - -
6 0.520 4.000 79.381 - - - - - -
7 0.485 3.729 83.109 - - - - - -
8 0.417 3.208 86.317 - - - - - -
9 0.403 3.098 89.415 - - - - - -
10 0.380 2.921 92.336 - - - - - -
11 0.356 2.738 95.075 - - - - - -
12 0.336 2.584 97.658 - - - - - -
13 0.304 2342 100.000 - - - - - -

4 BTN THREUE L, DU IR PR BUE B R B AT el g0, DA b — SRR U 3 MR,
I 3 AN T HERE J5 5 ZE MR 240 T 40.486%, 16.192%, 9.447%, g% |5 BT ZMBEE N 66.125%.

Table 5. Rotated factor loadings table
5. EEEERFHaRRRSE

o PRy dair R 4L JEfFIE
WE1 mE2  mEs BETTE

ERGUIEERAR GRS G 0.591 0.154 0.441 0.568
T2 JA L AR AR IR AR 47 0.079 0.772 0.352 0.727
SEAFLLIHT LA A 3 HLAEA s -0.085 0.862 0.079 0.757
AR TG % I AR E 8. AR, RBIXSE)EE 0.663 0.350  —0.049 0.565
BEATLLIHT H AT TS A B 0.178 0.777  —0.210 0.680
DA W A BN AE D SR BEAT T T M 2 B 0.810 0.074 0.111 0.674
giﬁj{;ﬁ;;ﬂéﬁﬁﬁiﬁﬁ:%@ﬁ, IREFHEL G 1 30 BHEG 0.808 0.038 0.089 0.661
?; ;i?ﬂt%iﬁﬂ%ﬁﬂ&&ﬁ(ﬁu AL MRS o 0.000 0239 0.677
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ﬁ%ﬂﬁg%gﬂiﬁﬁ%ﬁ(ﬁuﬁiﬁﬁ@ﬁ LB RS DU B SN 0.033 0.124 0.668
WA TAEN GRS L 2L 0.742 0.011 0.217 0.598
WATE N SR RIS T 0.723 0.047 0.239 0.581
BLAFIE P IREE PA T B 0.768 -0.010 0.274 0.665

Z W B AFEE AR 2 560 T AR5 -0.430  —0.065  —0.765 0.774
i RSP HTFEADG: BORRFEM RBLNNEKRT 04, LORFILFEZAFRFHTZ)NT 04, ek
B K7 21k Varimax.

A VR FITRIE C I B A T B K 7 28 e 7710 varimax BEAT @G, SRR BRI FOBIF S0 T %o 2 K R
MNEE 5 T NPT BIE ST PR L (R A A T 0.4, MRS W S UM K] 7 A)G A BO B OR IR, TR ]
DA RS B S 2o RSO, KT 1 O ORI R, o eSSl A AL R
O A AE P SE RS T B O A TR AR R AR EORCR . BT ERERIER RS
FE. SUWARTE. MABLEGERE . SOBMERENE, KRBT 2 AN R SR ERS, Hh s A ik
Wy FAERERR . TIZEMA SN KRBT 3 A MR ERE S8BT, b adimm Ny
(AR AT IS Ea

Table 6. Stepwise regression analysis results (n = 463)

= 6. ELHENIFTMLER(n = 463)

bR RE ARdEL R HLLEMEL
B FrifE i Beta t b VIF  #AE
Lig 4 3.970  0.032 - 125.043  0.000™ - -
2 U AA B 24 FEE 0.674  0.032 0.679 21.204  0.000™  1.000 1.000
R EREMRS 0.074  0.032 0.075 2330 0.020°  1.000 1.000
WESEESEE T 0251 0.032 0.252 7.888  0.000”  1.000 1.000
R2 0.530
V% R? 0.527
F F(3, 459) = 172.423, p = 0.000
D-W {i 2.057

ik AR = New SO0 B M AL BRI &N ? "p<0.05, “p<0.01,

KT 1 BT 20 BT 3ENEARR, R 5 0BT (R SR 5 A S R A S AT 188 a1 UE 43 A
A o, EBRRE BB, RERTRT 1. B 20 BT 3 383 BiER T, R 77{E8 0.530, &
RERT 10 BT 20 HF 3 A7 DRSSt 20505 R AT L A 53.0% 840 IR AL, Ty HA AL @I F 4
B, U R LRI 4 O BN LB ) AR R =3.970 + 0.674 x [H 1 1 (RLARIGAERE) +
0.074 x K7 2 (HWERCEMSS) +0.251 x W7 3 CAREFERZ S AT, 535, BB R 2 HILL
PEREAT IR AT, AR P i) VIF (AN T 5, WG AEAEE LA, Jf B D-W EART
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AR TSN 6], B FERE B a5 EIHS I EE REHE T lirEiE Rk
Hmp xR, EEAHMUTER: Hk, e BRiaEim. @il 76% M ERos a8 AR
PR, RWIUE AR 2L B E R IS 77 RSN . mllian R {7 AR
B S SRS R B R FL R BEATIAT BT 2 ) 83T B 4R tH SR i . AR JTBEASAE
LA vt A e 3 AF R, JCHAET RO . IR E . NRE BT R BB R . Ba, IR
FEM = RGBAIR: B E 700 5 ERHr R O RIR YRR M SEEMS T RIS
FESWRIG TN Rl & SRR N R R, =FILFEMRE T 53%M B LA

7.2. BRI

TR ZEFRAEEFS AR Bl ok oy THEE “Se@B bRl T 2 aTn] s e 1L 5e R ear
O RS S AERAHEN “HHERAER” , AR 5 158, BRG ARBT “ AL ERT AR5 67
e AR FTRAESS AR NE. A% REHATT “A e EsEE” , 't e BIRER”
W g5, HESRHARAFR

SERASHEE G 5 i R BORIE . H—, BB R SRR . EATE ., RS TR 4
Pt PhaE 7, BOAEDI A . ORI EERRRNE, TN RS HRsE, #ua iR, @i
WE AR “KAEAMIR” Ui FEE” , MR k. Lo, A E R, s BR R,
B E R, SRR “A @SR, Bt “3Cf + BIE” M= i KRR ).

PR B S B E A H—, BRI 70 B, el /e P S Bl RoRS HE T A%
I BRI 20%, $RTFSUATEE. H =, sh&iat i, i “PusbEiE” (B — kSl
CORFEARSGIX 7 (ERAZ O FETUS B IS 1A, I e =, BB MRS T kit . Tl 5 BGE 5
ks oA AR SN LB iR T 2, B AR R TR . T R R A . REEAR
= BRSO R, TR AR .

SE 3k

1 R, iy, FRIRTR. AU BRI X AT R ). T EEAE, 2022(1): 76-86.
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