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Abstract

With the vigorous development of the digital economy, digital technology represented by the Inter-
net, big data and cloud computing is rapidly penetrating into all areas of the economy and society,
and digitalization has become the key direction and important trend to promote the transformation
and development of China’s retail industry. Seizing the opportunities of digital development is of

WESIH: kTR BEE: BFE AR ae oV AR R). TR ST, 2025, 14(10): 1209-1215.
DOI: 10.12677/ecl.2025.14103259


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14103259
https://doi.org/10.12677/ecl.2025.14103259
https://www.hanspub.org/

5K T

great significance for the survival and long-term development of traditional retail industry in the
rapid wave of the new economy, and it is urgent to promote the transformation and upgrading of tra-
ditional retail industry. This article analyzes the driving forces behind the digital transformation of
traditional retail industry and the characteristics of its transition to “new retail” based on changes
in consumer market demand, technological development trends, and the operation of traditional su-
permarkets. It proposes a key path for the future transformation and upgrading of the retail indus-
try: establishing a multi-channel collaborative retail system, utilizing big data to deeply explore con-
sumer interests, creating new consumption scenarios, forming a new concept of consumer partici-
pation in business districts, and cultivating digital talents.
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