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Abstract

This study takes the theory of symbolic consumption as its theoretical fulcrum, focusing on the recon-
struction mechanism of the symbolic system and the alienation of consumption practices in the con-
text of live-streaming marketing, and explores the theoretical propositions and critical dimensions
of the generation paradigm of the hyperreal consumption field. Based on Baudrillard's simulacrum
theory and Merleau-Ponty’s theory of embodied symbolic interaction, it systematically elaborates
on the illusion production mechanism of visual symbols, the cognitive discipline system of linguistic
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symbols, and the capital exploitation logic of emotional symbols within the live-streaming field, and
reveals the penetrating manipulation law of symbolic capital conversion rate—regarded as a new
value evaluation parameter—on the consumption decision-making system. The study finds that the
symbolic production in live-streaming rooms follows a spiral proliferation path from commodity sym-
bolization to symbol commodification and then to symbol empowerment, forming a consumption al-
ienation phenomenon characterized by the interweaving of the virtual and the real. Breaking through
the functionalist paradigm inherent in traditional marketing theories, this paper introduces the the-
ory of embodied cognition, which not only provides a theoretical basis for the symbolic governance
and ethical regulation of live-streaming marketing but also opens up a new perspective for the crit-
icism of consumer culture in the era of digital economy.
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