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Abstract

The advancement of technology has laid a solid foundation for new media to play a key role in prod-
uct marketing. WeChat, Weibo, and short video platforms continue to demonstrate strong product
sales capabilities, creating research opportunities for the innovation of agricultural product online
promotion models. Therefore, it is necessary to establish a new online marketing system. This article
aims to explore the advantages of new media in the process of agricultural product marketing, analyze
the problems faced by current agricultural product network marketing through new media, and pro-
vide innovative and targeted response strategies.
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