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Abstract

This study focuses on the current sales situation of Yangcheng Lake hairy crabs under the background
of e-commerce, analyzes the challenges it faces and proposes targeted countermeasures. With the de-
velopment of Internet technology, e-commerce has become an important channel for selling agricul-
tural products. However, Yangcheng Lake hairy crabs have encountered multiple difficulties during
their transformation: in terms of logistics and transportation, the incomplete cold chain system has
led to high loss of fresh products and significant cost pressure. In the quality control process, the low
degree of standardization and the problem of counterfeit and shoddy products have weakened con-
sumer trust. Brand building has been hindered by counterfeiting behaviors such as “bathing crabs”,
resulting in insufficient brand recognition. Marketing promotion is confronted with competitive pres-
sures such as high traffic costs and difficulty in precise reach. In response to the above issues, the fol-
lowing countermeasures are proposed: Optimize cold chain logistics and introduce intelligent technol-
ogies to achieve full-process traceability and temperature control management; Establish strict qual-
ity inspection standards and reduce the risk of loss through big data monitoring and insurance mech-
anisms. Strengthen brand building and enhance brand connotation through cultural marketing and
government policy protection. Innovate marketing methods, and achieve precise promotion by lever-
aging social media, live-streaming sales and platform cooperation. Research indicates that through
technological empowerment, quality assurance and brand differentiation, Yangcheng Lake hairy crabs
can break through the bottleneck of e-commerce sales, meet consumers’ demands for high-quality ag-
ricultural products, and provide references for the development of e-commerce for characteristic ag-
ricultural products. In the future, with the upgrading of cold chain technology and the innovation of
marketing models, its market prospects will be even broader, and it is expected to achieve industrial
upgrading and sustainable development.

Keywords

E-Commerce, Yangcheng Lake Hairy Crabs, Cold Chain Logistics, Brand Building, Precision Marketing

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. BFEEHEREEEAX &L
L1. BFESERTREETHMMNSNA

Bt T SR AR AR R J,  HLT T 55 RO il B 45 Uk ) 2L IRTE, IR S i B
B E TIRIE R . T S AT R R, OREAE R B A BRI, BT TR
PEERR, AR T HRRIIAA A RA 1] R Al AR A i A R, R 7 & ANMURE it & T2
(I B AR, O RE DR B A P2 T S B R A OR . B, RUERE. BRSSP SR AL
HT AR G 7 il R B AR SN 2 R AR AL, T RO T 9 I SEARER 1], AR
JE TR S5 N S B OR T i 20, AR SRR R T i I v 2 P B, AR
T R AT i AR R A B A TS M AN R A R, T R A SRR ) T A e
MRS R fR (2] BRI, Wl e 20 AR LT R 55 B 3, (DI S A EL SRy BR A, g =24 AR 7 i i B 40
SR A il R ) S ) AL

DOI: 10.12677/ecl.2025.14103337 1833 HLF 7 55 Ve


https://doi.org/10.12677/ecl.2025.14103337
http://creativecommons.org/licenses/by/4.0/

FILH

1.2. FREMAFENRR,. FEREGHEERER

I P8 0 O ) 8 DA SEL R 10 8 PR A ) R e, OOy “BETh 2 7 . KRR s
BILRE, =& 2 MEFRED, WM EEEZ3]. MBS G ORY 7 i, B K ) B8 5 A5 HLA0 R
JRAE A DTS, AET B 7GR I . ARG B AR, BH I ) B8 T B AL R 4, it
Kiiidy. LI SR GRS BT R B (4] XM B AR RERS CR UL M BT BE AL 5T, Hili T2
BIIRIR S, T S VG E A A R BhAh, ARG ORI S R BN . E T BUR A
A, e LU R BUH 98 H st 2RI R (3] LK, FEE T RISSHIDGE, BHIEWI W B4 45 R
EIFH L B, (B R RS R MR FR 1R 2 L, O HORRAR R TR R Bk

2. EFESERTHEEXABHEHEE
2.1. PR EHEEE

Rl BE AR N BER AR i, e B R XA BE D RSR 1 7 s R . fEs R AR, AR R
JEYE DL MR R B R R - AR, BUA i M AR AR I8 Hi I RORN DR EE B AR T I A AE B AN 2o
B R BE R T R SE At L, R K ) B S R R A L RO B B RS .
bb, VIR G, JCHIRAE I REANEBUN 8017 21 2 oK S I B B 38, B 5 e R
) BEAN TS, TS A5 Lt 6], B BIB MV MEBORBEISIE — € AR B2 fX — i, (Him & 1Y
WA BE— 20 4 1 AN A1), AEAT Al AE R 7 S T e 7 X S5 4

2.2. FrRERERE

TGS, PioRmER RISV SHSEER TR EREST. B AR s s e RE
B, ASFISC AR 7 BEAE AR« AN R PTREAFAE B 25 22 5, IX ELARRE IR 17 VM 2 3 O D AR IR 7] o
SRS, PARFELF LR B WANEE, &0 50 7 ZONE K ORI, R BH PR K ) B S 5 IE
MEERE T ATHEE8]. X BLGAFRAR 1 S B B SRR S AR, R R BOTIA AR R
Bl BE—DINR T T AR . BEAL, RIS R R B AR AR A ) R AR A5 R
LIS 24 R PR, 32 TS0 P RS0 A0 i A 2%

23, MEREREE

TEARZ AR AT, FHEBRW R B &I AmIGE 2. &2, WEURE RS
S, T RHVEOR W R A R s, P2 /MR R E G “ PR g 2507 U8 RBHE K W, T
PIFE T BIER9]. HK, RE 5= o Bz W 7500 ol o e DU B0, 127 T SH P A K i) 2 ()
mn PR A (3], AN, BERAMALE PR T R ANA IR, = KRG RS RS, FEL
IOH VBT K 1) 8 7 4 BV Rl Y M SR T LA T V2 5T 3 () 44 R IR e R A A 9 S M AR ) T
TS5 F 77, RS T M IE ST
2.4. EHHEIEHE

FEL P~ 15 1) 5 S B 2 6 7 I A K v 8 ) A 4 T 2 LR, — T, ) A B R AN T,
JCHRAER E ], b T ST A 2 A e RS R 08 RO, X H I RE IR T B KRR T
[8]e F— 7T, FEAEEBMIMEREROR, AR 7= b (3 P A B AT B S ) sl e AR PR AR,
AT HER R A B AR 2 I e B PR B A SR O — KMERR . BEAh, EETRIMFERA IS EH, L
PSR A R 88 77 20, M DAAE 58 4 v JB 50T HH o 3K A i) 850 1 A7 e 15 BE VBRI K T BB AR L R~ B 10

DOI: 10.12677/ecl.2025.14103337 1834 TR 4TS


https://doi.org/10.12677/ecl.2025.14103337

FILH

BT BCRARATHTN, S T i i — K
3. EFHFERTIENAXEEHEXR
3.1. HiALRECE

FERTRESE R, AL EEY) R I TS RS STt FH V81K ) B4 B R oG . B %, Ml
N REERAR, R KEHE BT SG W RN TR Re S RIVEHIR,  SEB A B A B0 R i B,
il et — LK o) B8 I 57 BIIC IR (R — IR TTHR A B iR, T3 e S IR T 3 A R BE 5] ik,
BRI B LI 45 S v BE O R RRE A SR T, RENS 3 PR T AR I DR B i Y RS e AR
TR AT NE R REAIL &8 NAE 0 RSB N LA, AT AR Ris s R, ik reidt— BB A
R, I RS, AT RN KR B S B SR E R VDR R AR R, i S SR
AHTEE L L5 7

3.2. iaRERE

DN B DR BHPE K ) B LR T 5 A A T B R PR S S, TR S R ) S R R R v
AR —Jr, AT AR K R YRR T B8 AR B EAT Get b, B [ R T ORI
B PERE T A, BT XA BGR HIPR T, R E i BT ORIG DL P XSS, ORAIE T 9 USRI B o5
[10]o J3—J7 T, M FHYIHUE BB TR R G0 SEm HEFOK W 8 12 S Bt A S I 8], JCHORUE AR A f o i
IR M R, BB AR B PR T, TSR T ™ dh bt it o [, SEHJa IR SR 2R, WA A A2 5 )
L SH IR VS PR (2 L b o e L S 2 P PN P Y LRS- AL DT 5

3.3. smfLmhEE

TEARZ HLTE T 6 181 2% 9 HY FH VB0 R 1) 48 1 S R 3, W B B R 5 s 78 45 R A 3 i
WP IR SR . BHVEWI SR A A AR SN, B RESEEEN b E. #lan, = PLE
NTZ K i) 8 )8 RN B e HAE A B AR SO FR A, 3 I B A X B R SR R T I R 23] b
A, B BGER SR i R A T E R, 2R TN REUF @S R s bR AR R T
18, FHMATHIARAE, B0 T BB RIF BB TRy, (28t 7 b K . 7Eab3at B, Mk
T RS ME AT HER B FE SR, e R R S e A .

3.4. BIETESHHET

TH X LR 7 6 S8 4 i 2 A B, FHPE I K i 8 55 AR R T D4 B T B DA SO e 8 8 SR AR HE)
A AR B R R YR BB ENEEY —. B, @ 5MNa&EFEL EESNES), "L
s H 2 EREWRERE, RANAAERERERKMERRHRE . TR, Ry 2 E e SLac
[11]. BkAk, EBIEE . RFEEMPTE, SI/EBWRERNE, BEEd RS R VE B I3 s A P
Witk SikFER, BERETFE MK EFEEARTEMN . JARAEEEFEREEE VB RIS FEY, @il
BEFEWEIR S PG E, TUASIZ 3, ABHEWRE A E T @R,

4. REERE
4.1 BEFEESHERES

FERRTRISSE RN, PRI ) B4 5 T I 1 22 N 52, S dm A diiaa i m DR 35 2 B R 100 v BE R
W ZOR SEVAIRAAR R AR Z IR, 77 b SR A P il O et 5T 58— 1 5 S UK A S BLIR

DOI: 10.12677/ecl.2025.14103337 1835 TR 4TS


https://doi.org/10.12677/ecl.2025.14103337

FILH

FEUFBL G 375 IR REEL s i RS B 5 ) i REIE 5 T s Sy PR il ot VR I8 S5 (U D 257 At 2 B BT 52,
URCE A v Rl SE 4 B A S B ) T SO v S R T B RS T BT LE N, B T
WA BEVITRBCIEFRE . ™ H BRI bR fE G R AR B SCICE 3T R IR S FHREE, DL
A A AR B DS % T B S DUR RS 4 5 IR A HE ) S50 SR o iR DR 3 A DY X o 8980 K 1)
LT 55 WU N R 8 5 R B RS, MUBESARTHE & (51, EREsgsRmisi s /), ety
R e -

4.2. RERREHHERR

I P88 0 A ) 8 AR SR FEL ™ o 35 UK A1 B )R, B A BEMI IR BOR AN BTt 20 5 A e te,
Tiishn W SR DGR, DOk I B R e PO SR O SEAT Fy ORIRE .  [RIINE S 938 o vt bt JSAR 7 i ) 5 SR F
e, EI ISR PR AT AL, B K R A B A R & ST R A R 5, RS
TR E . MO, BNEWTEROOAWIRIL, EE . AL STARIG A, R g B I K ) B
HE) AR TE NS, SEIUTERSHE R A S B Sl AN RIHT S Ak, BEVE IR ) A A R 5540
A BT )RR AT A ], R R LA .

SE WK

[1]  SRUEJE. RS SRR EAS RIE IR WS T]. AR 7T, 2024, 30(7): 55-58

[2] FRIE AT NI R SRR K R 0] B SR S —— AT A I]. AR Y, 2021(18): 63-68.
[3] W, VO BHVEEI K B i JRE BT SR AL 2226 )] B A F T, 2022(6): 151-153.

[4] T, sREN, REKEL. BHVESIEEC IR A8 LR R IR I T RRER R XS SR [T]. UK, 2020(12): 69-71.
[5] &%, B AEEEAR ™ W IR  T56 4 Ko SR L[], STk, 2022(6): 253-255.

[6] IKEGUR. BT BRI i AR S 7= SR v S A SRS AT 71 —— DAY 2528 K T 8 9 0], o IS 18, 2022(20): 68-72.
(7] B FET M E N RN T S ER 3T B RAZLE (R R LS 3 S5 [0]. w4 s, 2021(9): 121-124.

[8] EFIEE. I3 HBH B R i) B8 ) 2% 224 DN 555 55 50 SRARAIT[J]. LT 9%, 2013, 14(7): 21-23.

[9] HHEH. PHYESIR WAL /I]. ALkFE, 2019(11): 72-74.

[10] #Wl. REIEE SRR AR T8 55 KRR IRIT[T]. T 5%, 2020(5): 26-27.

[11] BRLLH, NS, e, ivoC BIE g s DR & SR XS ST (0], TTIRAOLARY, 2021, 49(18):
248-252.

DOI: 10.12677/ecl.2025.14103337 1836 TR 4TS


https://doi.org/10.12677/ecl.2025.14103337

	电子商务背景下阳澄湖大闸蟹销售的困境与对策
	摘  要
	关键词
	The Predicament and Countermeasures of Yangcheng Lake Hairy Crab Sales under the Background of E-Commerce
	Abstract
	Keywords
	1. 电子商务背景及阳澄湖大闸蟹概述
	1.1. 电子商务在农产品销售中的地位与应用
	1.2. 阳澄湖大闸蟹的品质、声誉及传统销售模式

	2. 电子商务背景下阳澄湖大闸蟹销售困境
	2.1. 物流运输困境
	2.2. 产品质量把控困境
	2.3. 品牌建设困境
	2.4. 营销推广困境

	3. 电子商务背景下阳澄湖大闸蟹销售对策
	3.1. 优化物流配送
	3.2. 加强质量把控
	3.3. 强化品牌建设
	3.4. 创新营销推广

	4. 总结与展望
	4.1 总结困境与对策要点
	4.2. 展望未来电商销售前景

	参考文献

