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Abstract

With the popularization of digital technologies and mobile Internet, mobile e-commerce has been
deeply integrated into daily life, and its business models continue to innovate driven by technology.
Combining psychological theories, this paper first sorts out the research status of mobile e-com-
merce business models at home and abroad, and points out the lack of attention to the “user psy-
chological mechanism” in existing studies, especially the neglect of the emotional regulation and
digital adaptation needs of the elderly, a special user group. Secondly, using the case study method,
it analyzes the innovative logic of the business models of Meituan and WeChat from psychological
perspectives such as user demand motivation, cognitive experience, and social identity. It also fo-
cuses on the elderly user group to explore their emotional characteristics during use and the space
for digital intervention. Finally, aiming at the existing problems in business models such as security
trust and user retention, it proposes optimization strategies combining psychological principles
and digital intervention methods for the elderly’s emotional regulation, providing theoretical ref-
erences for the innovation of mobile e-commerce business models and the expansion of the elderly
user market.
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