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Abstract

This paper introduces the user experience map method in the exploration of the consumption
mechanism and platform optimization path of the blind box economy, expanding the analytical tools
for the research on the blind box economy. By reviewing the current research status, it is found that
most studies focus on the business model and consumer psychology, lacking a systematic presenta-
tion of the complete user experience. This paper divides the blind box consumption process into five
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stages: browsing, ordering, opening the box, sharing, and repurchasing, and visually presents the
user’s behaviors, touch points, and experience changes in each stage, identifying pain points such
as opaque probability mechanisms, repetitive purchases, opening box disappointment, and insuffi-
cient social feedback. Based on this, four optimization paths based on the user experience map are
summarized: strengthening user co-creation, building emotional connections, deepening social in-
teraction, and guiding sustainable consumption. The research aims to reveal the consumption logic
and problem areas of the blind box economy and provide references for platform optimization and
the healthy development of the industry.
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