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Abstract

In the digital era, the transformative power of digital technology is profoundly reshaping the cultural
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consumption ecosystem. The deep integration of China’s outstanding traditional culture with e-com-
merce-driven cultural consumption has gradually emerged as a vital pathway for advancing the co-
ordinated development of cultural heritage preservation and market innovation. Leveraging their
extensive user reach and efficient information dissemination capabilities, e-commerce platforms pro-
vide a novel vehicle for driving consumption upgrades and modern adaptations of traditional cultural
resources. Currently, the integration of China’s outstanding traditional culture with e-commerce plat-
forms has gradually formed multiple models and achieved certain results. However, challenges per-
sist across cultural, technological application, regulatory, and ethical dimensions, which to some ex-
tent constrain the depth and effectiveness of cultural dissemination. It is necessary to pursue path-
ways such as value-driven leadership and deepening cultural substance, technological innovation
and experiential upgrades, as well as policy guidance and standardized regulation. This will enable
the organic integration of China's outstanding traditional culture with e-commerce consumption,
fully unleashing the innovative vitality of traditional culture within the digital consumption sphere.
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