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Abstract

With the rapid development of the digital economy, e-commerce consumption has become a key
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component of social consumption, and the participation of the elderly in the field of e-commerce
consumption has gradually increased. However, the silver-haired group (elderly population) has
encountered many difficulties in this process. This paper conducts a detailed analysis of the cur-
rent situation, consumption scale, and consumption preference attributes of the silver-haired
group’s e-commerce consumption. At the same time, it specifically identifies the realistic pain
points faced by the silver-haired group in terms of operational difficulty, product adaptability,
information acquisition and screening, consumption security, and after-sales service. Finally, it
puts forward targeted platform service optimization approaches from the scopes of platform in-
terface and interaction design, product and service supply, information services, security guar-
antees, and after-sales support. The purpose is to further promote the healthy development of the
e-commerce consumption market for the silver-haired group and improve their consumption ex-
perience and quality of life.
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