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Abstract

As an emerging form of content, micro-short dramas have become a new vehicle for cultural tourism
marketing by leveraging lightweight storytelling and strong emotional appeal. Against the back-
drop of the National Radio and Television Administration’s “Follow Micro-Short Dramas to Travel”
initiative, this study draws on narrative transportation theory and place theory to analyze the mech-
anisms through which micro-short dramas empower cultural tourism marketing. The research finds
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that micro-short dramas establish a psychological connection between audiences and destinations
through three narrative transportation dimensions: image generation, cognitive framing, and emo-
tional triggering. Furthermore, by relying on the image construction at the “place” macro-planning
level, experience transformation at the implementation strategy level, and long-term value sedi-
mentation at the value level, they form a complete pathway from attracting traffic to retaining sus-
tained engagement. However, current cultural tourism micro-short dramas face challenges such as
content homogenization, uneven traffic conversion efficiency, and a lack of mechanisms for long-
term communication. This study provides theoretical insights and practical pathways for cultural
tourism destinations to achieve breakthrough communication and industrial upgrading through
micro-short dramas.
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