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Abstract

Against the background of the deep transformation of our consumption market from “functional
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consumption” to “emotional consumption”, the emotional economy has become a new engine for
the development of the e-commerce industry. This paper focuses on the value reconstruction of e-
commerce platforms based on the theories of experience economy, value co-creation, and emo-
tional capital, discussing the strategic transformation paths, potential risks, and governance strat-
egies under the emotional economy. The research indicates that e-commerce platforms need to re-
build from four dimensions: value proposition, creation, delivery, and acquisition. By analyzing the
ecosystem of Xiaohongshu’s “interest resonance” community and the immersive experience of

’o 1

Douyin e-commerce’s “content resonance”, the practical effects of the emotional resonance space
are validated. At the same time, the platform faces risks such as emotional exploitation, algorithmic
echo chambers, emotional fatigue, and trust collapse. In response, this paper proposes multi-entity
collaborative strategies for the platform to implement reliable emotional value management, for
the industry to establish an emotional consumption standard system, for consumers to enhance
their emotional consumption literacy, and for regulatory authorities to improve the governance
framework, providing theoretical reference and practical insights for the sustainable development
of e-commerce platforms under the emotional economy.
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