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Abstract

In the dual context of digitalization and risk society, the parenting anxiety of contemporary Chinese
families presents a complex trend of spreading from real space to virtual networks. Parents ur-
gently need to use smart devices to ensure the safety of their children, but also worry that their
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children will fall into Internet addiction prematurely, which has given rise to the special needs of
the children’s smart hardware market. Based on STP theory and 4P marketing theory, this paper
systematically analyzes the market segmentation, target market selection and positioning strate-
gies adopted by Little Genius Phone Watch, deeply discusses the combination strategy of products,
prices, channels and promotions and their market effects, and points out its shortcomings in tech-
nology iteration and privacy protection. Finally, combined with the current situation of the industry
and changes in consumer behavior, practical optimization suggestions are put forward, in order to
provide theoretical reference and practical enlightenment for the innovation and sustainable de-
velopment of children’s smart watches.
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RS NEAE S IIEST T, HEFEN IR EESIMERNHEE, RN AN LML
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B e MBS R, DR Mt “BAESCRE” B RIBII[1]. X —H2HRT, FKEREHI
THAACEEARACEE A o AR B X LB RER K R] 5 W, LB S TR M 2 0 1k B T AN Lo
J&, AMLEIN 75t “2e4” MINITERT R, T HB 858 21 ) LE AR tt o NPT B & 0t R 34 52 176
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INRA R RE T ARANRABEAR AT o %A 7l — KBTI 5100 A ) = st L R g
PR A, R LE R B TR U EAT B R AT #, H ik EEENL T LE . IDC £
ERM, 2024 E5E—FEH, PEERTFENTZNILEFRETEREIEK 44.4%, @ik 404 HE, H
e, ANRA BRI A G e IS BRI BTG R, ANRAE 2025 EAREESERE 35.3% T
WA, VORI (12.2%) FI/NK(9.4%).  E RRREESL UK, NRA BBV & “hEblE, &
MR TANT s 7 B S, RREGETEORQUE AT RERAL. (H h T S AR
mgse e, RN L 20 ) L2E r s T3 A SRR TR 70, AN RA IROR 75 AN W Al 8 4 s
CLORFF B S AERR R b (R A, 2 ¥ 9 IS, FEiRmiidn i . sAh, AR LE R T
FRATIII WT AL R, /INR A A B s th R iz AT W B A A ML SR A SE AN 225, ASESIIZAT L™ b
AR AN B A 2 B AT B

BEXE/INR A S TR0 LR HL T B (K T 370 8 B SRS AT oM, AEBURT S W B BAT Wt 72
=TT EAT — R A BEE, AR TR s E SRR K, PN AL A SR E SR A
S 2024 11 A, Tl AME BAGEREE+ 81k AT T 5G MU “4I7 AT TH 07 %, S i
BhE 5G BRI RE T REE M M BUET AR, VR BE T RAT W BRI AT 20T et 1 BORSCH; . [FR, o
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S 2 RUE SRR, T e 2D DAl PR A7 BE HEAT B4 SR K 70 A

Bk, ASCUUVNRA BIEFRA TN S, 5T STP Bt 4P AL, IRAHINT/NRA nfi il
IARHER A 7 IR FERIS I E I8, SR HE WAL G RIS s 218, e e
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STP Hig HAERI « RUFEHE CERIEH) T RS, ZHIRHRIATT%405) (Segmentation). H Az
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