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Abstract

Currently, China continuously emphasizes the construction of a “Healthy China”, and the vigorous

XES|I: mEM. MR N RS B A R S AT N R B FT). TR S5 PEIE, 2025, 14(10): 662-668.
DOI: 10.12677/ecl.2025.14103193


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14103193
https://doi.org/10.12677/ecl.2025.14103193
https://www.hanspub.org/

R

development of the e-commerce industry has greatly expanded the marketing of health products,
attracting numerous young people to consume. Based on the perspective of individualization theory,
this study investigates the impact of e-commerce marketing on young people’s healthy consumption
behavior. The research findings are as follows: In terms of intrinsic logic, e-commerce marketing
attracts young people to consume by providing opportunities for independent choice, commodify-
ing health, creating status symbols, and recreating community belonging. In practice, the impact of
e-commerce marketing on young people’s healthy consumption manifests as young people “know-
ingly committing wrongs” when facing health risks, the collision of emotions and reason, creating
and amplifying health anxiety, and creating information silos. Based on this, strategies are proposed
at four levels: government, platforms and enterprises, society, and individuals, to guide young peo-
ple to make reasonable healthy consumption under e-commerce marketing.
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