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Abstract

In the context of deepening digital communication and increasingly integrated media convergence,
paid knowledge services have gradually evolved into an important component of the cultural indus-
try and the digital economy. As a bridge connecting knowledge producers and consumers, knowledge
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payment platforms not only promote transformations in the modes of knowledge dissemination but
also expand new pathways for the conversion of informational value. This study adopts the SICAS
consumer behavior model as its analytical framework, examining the five stages of perception, in-
terest and interaction, connection and communication, action, and sharing to systematically ana-
lyze the common features and practical strategies of marketing in knowledge payment products.
The findings reveal that current platforms effectively enhance user conversion and repurchase be-
havior through multi-channel exposure, interactive mechanisms, differentiated pricing, and com-
munity-based operations. However, they also face challenges such as insufficient technical mainte-
nance, severe content homogenization, and declining user willingness to pay. This paper aims to
uncover the overall developmental logic of the knowledge payment industry and provide theoreti-
cal and practical references for optimizing future knowledge service products.
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