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Abstract

With the deep penetration of Internet technology, e-commerce, characterized by high-efficiency
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connectivity, information transparency, and cross-boundary integration, is reshaping the develop-
ment models of traditional industries. As a field deeply rooted in historical heritage and highly re-
liant on offline experiences, the art market is facing critical opportunities for transformation and
upgrading in the digital economy era. This paper systematically analyzes the mechanism of e-com-
merce in the development of the art market, focusing on how technological empowerment and busi-
ness model innovation address core challenges such as trust establishment, experience optimiza-
tion, and market expansion in the traditional art market. Research indicates that e-commerce plat-
forms effectively promote the democratization, transparency, and accessibility of the art market by
constructing multi-dimensional trust assurance systems, innovating digital experience scenarios,
and expanding precise traffic channels. Simultaneously, this study objectively examines new chal-
lenges arising under the e-commerce model and proposes future development pathways, aiming to
provide theoretical references and practical insights for facilitating the digital transformation and
upgrading of the art market.
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