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Abstract

Based on the theoretical framework of integrated marketing, this study takes Damai.cn as the research
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object to systematically analyze its online-offline integrated marketing model in the field of event
ticketing. The research reveals that Damai.cn stimulates users’ emotional resonance through con-
tent integration, achieves seamless cross-platform navigation through channel integration, and fos-
ters UGC-driven communication through participation integration. This ultimately forms a com-
plete marketing cycle of “emotional anchor - behavioral conversion - data feedback.” This model
significantly enhances user conversion efficiency and successfully transforms the traffic advantages
of social platforms into user behavioral data for the platform, providing a replicable practical path
for the event industry.
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