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Abstract

This paper discusses how the new productivity represented by artificial intelligence, big data and
Internet of Things can profoundly change the traditional business model and development path of
e-commerce in the digital economy era. The research shows that the deep integration of new quality
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productivity and e-commerce shows new characteristics of intelligence, personalization and high ef-
ficiency, which promotes the high-quality development and effective innovation of e-commerce in
business model, technology application and user experience. At the same time, e-commerce driven
by new quality productivity also faces a series of challenges, such as data security and privacy pro-
tection, changes in employment structure, and cost reduction and efficiency improvement of logis-
tics and distribution. This paper analyzes the latest development of e-commerce in economic impact,
marketing model, legal environment and enterprise transformation, and studies the core issues
such as compliance risk, supply chain coordination and localized operation in global layout with cross-
border e-commerce cases. Finally, in view of the influence of new quality productivity on the future de-
velopment of e-commerce, this paper puts forward the path of e-commerce innovation and develop-
ment and corresponding countermeasures and suggestions, in order to provide reference for the high-
quality development of e-commerce.
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Table 1. Comparison of different e-commerce models
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