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Abstract

In recent years, people’s awareness of environmental protection has gradually improved, and the
wave of green consumption will surely lead enterprises to dominate the future market. Therefore, it
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is particularly important to study the characteristics of urban consumers’ consumption behavior
based on green brands in the economic crisis era, but there is still a lack of systematic and in-depth
research on the theme of green brand consumption behavior in existing studies. Based on the above
considerations, this paper mainly analyzes the influencing factors of consumers’ green product pur-
chase behavior from the aspects of consumer innovation, consumer perceived behavior effectiveness,
government behavior, green product price and green trust through literature research, questionnaire
survey and statistical software analysis. Using SPSS software to analyze the questionnaire data can
provide reference for the government to formulate policies and regulations, promote the transfor-
mation of consumers’ green consumption intention into corresponding green consumption behavior,
and help green production enterprises to understand consumers more clearly, reduce unnecessary
losses of enterprises and strengthen the effect of green marketing activities.
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Table 4. Summary of regression analysis model of green purchase behavior
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Table 5. Regression analysis variance analysis of green purchase behavior
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Table 6. Regression analysis table of green purchase behavior
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