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Abstract

This study explores the mechanisms and manifestations of digital marketing’s influence on resi-
dents’ tourism consumption intentions. Through core features including precise targeting, two-way
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interaction, and agile responsiveness, digital marketing has redefined consumer-tourism enter-
prise connections. Grounded in social exchange theory, it significantly enhances travel willingness
by reducing information search costs, strengthening trust and word-of-mouth effects, and elevating
destination image. The enhancement of personalized services, interactive experiences, and infor-
mation transparency are key factors influencing tourism consumption willingness through digital
marketing. Personalized services achieve dynamic demand matching through user data profiling;
interactive experiences break down information asymmetry via immersive technologies and social
tools; while information transparency provides consumers with credible decision-making refer-
ences through multi-source data aggregation and blockchain-based rights confirmation technology.
These synergies drive tourism industry digital transformation, empower businesses with efficient
marketing strategies, and deliver superior consumer experiences in travel consumption.
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