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Abstract

As an important component of China’s intangible cultural heritage, bamboo weaving has a long
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history and unique cultural value. However, it faces market shrinkage and inheritance difficulties
under the rapid changes in modern consumer demand. Taking the digital economy era as the back-
ground and the 55th Statistical Report on the Development of China’s Internet as the data reference,
this paper discusses how to combine bamboo weaving technology with modern sales modes such as
e-commerce platforms, cross-border e-commerce, live broadcast with goods, and realize the trans-
formation and upgrading of traditional crafts. Through methods such as case analysis and compar-
ative analysis, the study first examines the historical evolution and cultural connotations of bamboo
weaving techniques, and analyzes their innovative applications in contemporary home furnishings,
fashion, and other fields; Secondly, from the three dimensions of traditional e-commerce, cross-bor-
der e-commerce, and live streaming e-commerce, strategies for expanding the bamboo weaving prod-
uct market are proposed, including specific paths such as personalized customization, cross-border
design, and short video drainage. This article emphasizes that the sustainable development of bam-
boo weaving technology needs to rely on the dual logic of “cultural empowerment + technological
drive”. Through design innovation and digital dissemination, it promotes the transformation of in-
tangible cultural heritage skills from “protection and inheritance” to “lifestyle and branding”, revital-
ize traditional culture with new vitality.
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Figure 1. Qin Dali’s work “Mao Mao Qiu”
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Figure 2. Qin Dali’s work “Grain Harvest”
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Figure 3. Liu Jiafeng’s handmade design of the Jinba Men’s Clothing Logo
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Figure 4. Jinba Men’s clothing
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