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Abstract
This article takes the LABUBU blind box under the brand of Pop Mart as the research object, focusing
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on the purchase motives and identity construction process of the Z-generation towards this product.
Firstly, it analyzes the consumption trends of the Z-generation, including “social consumption”,
“emotional value priority”, and “pursuit of personalized customization”. Then, it reveals the “emo-
tional, social, and symbolic” consumption motives of purchasing LABUBU, including the emotional
satisfaction brought by the visual symbols and blind box mechanism of LABUBU, the social needs
generated by circle interaction, and the pursuit of symbolic value endowed by the scarce design.
Finally, from the individual, group, and social levels, it explains the mechanism by which the Z-gen-
eration uses LABUBU symbolic consumption as a medium to achieve self-expression, circle identifi-
cation, and cultural confidence construction, providing a reference for understanding the symbolic
consumption logic of the Z-generation in the era of emotional economy.
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