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Abstract

As a key link in promoting the upgrading of rural industries, the cultivation of rural e-commerce
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brands directly affects the market competitiveness of agricultural products and the effect of in-
creasing farmers’ income. This study focuses on the support path of township administrative man-
agement in the process of rural e-commerce brand cultivation. By analyzing the current practical
dilemmas faced by rural e-commerce brand cultivation, such as homogeneous product competition,
low brand awareness, weak supply chain management, and single marketing channels, it explores
the functional positioning of township administrative management in resource integration, service
guarantee, market guidance, and environment optimization. The study proposes specific support
paths, including constructing a differentiated brand positioning system, improving the brand com-
munication mechanism, optimizing the supply chain collaboration network, and expanding diver-
sified marketing channels, which provides an operable implementation plan for township govern-
ments to participate in rural e-commerce brand cultivation.
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