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Abstract

The “goods economy” (a term referring to the fan-centric peripheral merchandise market) as a new
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consumption pattern that has emerged in recent years, shares many similarities with cultural and
creative products in terms of aesthetic elements and creative ideas. This article explores the com-
mon consumption psychology between the two and their intrinsic connections in aspects such as
emotional attachment, identity recognition, and circle culture by analyzing the “goods genes” in tra-
ditional artifacts. Based on the market consumption perspective, it proposes innovative marketing
paths for the revitalization of cultural relics. The consumption mechanism of the goods economy
provides new inspiration for the design of cultural and creative products and offers new develop-
ment ideas for the innovative models of cultural relic revitalization and museum cultural and crea-
tive products.
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