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Abstract

As humans navigating a “grid-based existence,” media technologies have driven the evolution of
lifestyles, with social commerce emerging as a pivotal form of contemporary consumption-most no-
tably exemplified by the active presence of Key Opinion Consumers (KOC) on the Xiaohongshu. This
paper examines how Xiaohongshu leverages its KOC mechanism to construct a consumption narra-
tive where “recommendation sparks desire.” By analyzing its operational characteristics on the
platform, it reveals how Xiaohongshu shapes aestheticized consumption pathways through traffic
distribution, content generation, and social interaction. The study argues that through the synergy
of KOC economics and platform mechanisms, Xiaohongshu has built a symbol-driven consumption
ecosystem, propelling social e-commerce toward a path of deep media integration.
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TERF A H R R IR A 2SS ME R E T =T, 138 F 6 A GO URE BAERR A,
SIS N P SEER AT & 5 SN R R R 373 [ 1] it LY. (Jean Baudrillard) ik, 2478 28474
JI5 25 0 A AN T o ) 5 T SR, T R BB SIS S5 B Z R I Ba R [2]. DU/
REMAEFESZRTE, BETENMR. AR SR ERIRERE, HE3hE — MmN
MWL X—FHLL “4IX + BR” WEAESRET 5K, 35 (SRR #iiE, N4 2024 58
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5 0 Fa R P 6 SR A T i T RE AN AE 5 R AN, /el i FH P AR B 2 (UGC) R i 1 — DL AE 7%
77 E I o S A B B A (1 A S A A% 0 BV BB B . EIX —1E IR 1, KOC (Key Opinion Consumer)
BRI T NEH o AT H& TS B M A1ERE I8 KOL, KOC B “R st -7 G iridtir
WA, HGhEtli. REHENSHE SRR E 5@ EE, NIBONF G =0 E 57
T R (1) A AL

CRRELY IR R AR S 5 P P g A R i R e, E e Y AR BB R, LR AATIAE
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ER R . AN AT R ST PR
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W SR E” ERN M. A S SRR SRR, A NRE R Fe NS
Ao B, ot R BRAZE B RN RS SR, WG STALERTH T 6 Bt SeFR2E[5] - 4 7A8(2021)
BB fE, RN “BREOTEh” AR SRR, kI s e g SRR R
(6]

BA STHRON B /NS KOC 2251524t 1 4% B A , WML A BIRF S 0, INSEYIE 2
Wl ZN TR RTINS o S AL 2% (R A S i A ML) S HAG BRI B AR D i . AR AR B S B 2
WHEAL I, JRAE KOC N A ™ AT RESITE, N7 6 A5F M m] RRER R SRR .
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E IR SR B B Atk B, A SO 9 S RGN R BRI A, DU & KOC (k4
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BIFEN]S KOC AU 3L FVE T, SR B AT N AR R 2 A R e fh
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BB AT
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KOC (Key Opinion Consumer), B[l G R WIH 9, 24128 s ARIE AR A2 0 A 0, f8 R B A
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MCN AL 5 S B 2 [ 0 RIS o IXFNE LR A A S 5, SER T BREEE ¥ & X & 2 il 5 bl
EEZNRES Y. DB RS RN, % KOC I8 E AR LA T 24 9% 13 .
KOC KAl “HFH-EHE" Bid B hhni s i, Falbdd “Imemm” Bt mib % i
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F P BAT N AN & B 557 . MR N EAGES RIS 22 5, i i P e, o
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