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Abstract

Under the guidance of the “dual carbon” goals (carbon peaking and carbon neutrality), new energy
home appliances, as the core carrier of green consumption, have become an important force in pro-
moting industrial green upgrading and ecological protection. However, the phenomenon of “atti-
tude-behavior gap” hinders their development. In particular, although the Z-generation (born be-
tween 1995 and 2010) has a high recognition of environmental protection, their actual purchase
rate remains relatively low. This paper takes the Z-generation’s purchase decision-making of new
energy home appliances as the research object, and systematically analyzes the decision-making
mechanism based on the Cognitive-Behavioral Theory and the Consumer Perceived Value Theory.
It deconstructs the influencing factors from both individual and external dimensions, focuses on high-
lighting the role of corporate marketing in the entire process of “need arousal-information search-
alternative evaluation-purchase action-post-purchase feedback”, and reveals the phased characteris-
tics. The study finds that decision-making barriers are collectively constituted by internal consumer
issues (cognitive bias towards marketing information, behavioral inertia) and external environ-
mental deficiencies (homogeneous corporate marketing, vague transmission of certification infor-
mation, insufficient synergy between policies and marketing). Based on these findings, a three-di-
mensional guidance path is proposed: cultivating the Z-generation’s cognition and consumption
habits through precise corporate marketing; strengthening the marketing trust foundation by uni-
fying standards and coordinating policies; and enhancing product appeal through corporate prod-
uct innovation and experiential marketing. This research provides theoretical references and mar-
keting practice guidance for solving the Z-generation’s consumption decision-making dilemma re-
garding new energy home appliances and promoting the green transformation of the home appli-
ance industry.
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