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Abstract

The revolutionary development of digital technology is reshaping the business service ecosystem.
This article systematically analyzes the strategic reshaping of enterprise service marketing by the dig-
ital media environment, pointing out that the current service marketing presents the characteristics of
diversified channels, scenario-based content, and cost intensification. However, enterprises are con-
fronted with three core challenges: the functional fragmentation and data silos of digital marketing
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platforms, the systematic shortage of compound talents, and the extreme vulnerability of brand
reputation. The research reveals that the foundation of the service value chain lies in the positive
cycle mechanism between employee satisfaction and customer loyalty. Specifically, this paper pro-
poses three innovative strategies: building an integrated digital marketing middle platform, imple-
menting the construction of a digital talent echelon, and establishing a full-chain public opinion risk
control system. Enterprises should view digital media as the infrastructure for strategic transfor-
mation. Through the deep integration of technology, talent and risk control, they can achieve aleap in
the service paradigm from transaction-oriented to relationship-oriented, and gain new advantages in
the digital economy era.
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