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Abstract

Against the backdrop of the synergistic development of the e-commerce economy and rural revital-
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ization, this paper takes Guizhou Province as a case study. It constructs a tourism development in-
dicator system encompassing five dimensions: tourism economy, ecology, culture, social support,
and public services. An empirical analysis of the province’s 9 prefectures is conducted based on the
entropy weight method. The research indicates that tourism ecological resources and public service
resources are the core factors influencing tourism development in Guizhou. The e-commerce econ-
omy, through smart platforms like “One Code Travel Guizhou”, has significantly promoted the digi-
talization of tourism resources and service upgrades. However, issues of uneven regional develop-
ment persist. Accordingly, this paper proposes strategies such as promoting the e-commerce trans-
formation of ecological resources, strengthening coordinated smart services, and building an inte-
grated “E-commerce-Ecology-Culture” brand. These measures aim to enhance the overall competi-
tiveness of Guizhou’s tourism industry, contributing to rural revitalization and the sustainable de-
velopment of tourism.
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Table 1. Tourism development indicator system of Guizhou under rural revitalization
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Table 2. Weights of tourism development indicators by prefecture (2013~2020)
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Table 3. Weights of first-level indicators for tourism development by prefecture
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Figure 1. Heatmap of first-level indicator weights for tourism development by prefecture
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Figure 2. Total tourism revenue and visitor numbers in Guizhou (2015~2023)
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Figure 3. Distribution of tourist numbers in Guiyang Districts/Counties (May Day 2025)
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