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Abstract

In 2024, the game trailer for “Black Myth: Wukong” propelled Xixi Erxian Temple in Lingchuan County,
Jincheng City, Shanxi Province, into the global spotlight. This media spectacle not only generated im-
mense trafficbut also presented an unprecedented historical opportunity for the promotion and sales
of its cultural and creative products. From a combined perspective of journalism and communica-
tion studies and marketing, this paper focuses on the core issue of “promotion and sales of cultural
and creative products,” employing Media Spectacle Theory and IP Transformation Theory to con-
duct an in-depth analysis of how gaming IPs can spectaculize and empower the cultural and creative
products of Xixi Erxian Temple, reshaping their consumption scenarios and emotional value. Fur-
thermore, it systematically explores the practical challenges and future pathways faced by these
products in terms of IP licensing, content development, marketing strategies, and sales conversion
within this context. Through a thorough examination of this typical case, this study aims to provide
practical guidance and theoretical insights for traditional cultural institutions on how to leverage
super traffic to achieve effective monetization and long-term brand building of cultural and creative
products in the digital age.
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